
 

  

Marketing Specialist 
 

We are searching for our next Marketing Specialist to lead our marketing strategy and support 
our growth as a custom homebuilding in the Central Indiana area. This is a full-time role that 
directs the overall marketing program – digital strategy, reporting, band consistency, and 
vendor relationships. This position provides direction to other team members and consultants 
who help support the execution of content, graphic design, and events. 

 

GENERAL RESPONSIBILITIES  
 

• Develop and lead overall marketing strategy and initiatives in coordination with ownership 
and sales 

• Manage Hubspot and Buildertrend as the CRM including lead forms, contact records, and 
lead workflows 

• Maintain and update company website content, including new employees, blog posts, floor 
plans, job availability, communities, and available homes 

• Oversee digital advertising efforts (Google Ads and similar platforms), including outside 
vendor relationships 

• Track and analyze marketing performance; prepare regular reports for ownership 

• Conduct periodic audits of the website and marketing materials for accuracy and brand 
consistency 

• Manage all marketing materials and vendor ordering (homeowner manuals, guides, print 
materials, gifts, etc.) 

• Direct and review the day-to-day work of other team members and outside agencies 

• Set direction for website content and structure, including new communities, floor plans, 
and available homes 

• Coordinate sponsorship strategy and community engagement planning 

• Serve as the primary marketing point of contact across sales, warranty, and purchasing 

 
JOB QUALIFICATIONS 

• Bachelor's degree in Marketing, Communications, or a related field 

• 3-5 years of marketing experience; ideally including oversight of staff, contractors, or 
vendors 

• Experience with CRM platforms and basic web design (Hubspot or similar) 

• Strong written communication skills and attention to detail 

• Working knowledge of graphic design principles and tools 

• Ability to set direction, delegate, and manage multiple concurrent projects 



 

  

 

RELEVANT SKILLS & TOOLS (Preferred but not required) 

• Canva or Adobe Creative Suite 

• Hubspot or similar CRM platform 

• Google Ads and Google Business Profile management 

• Social media scheduling and email marketing tools 

 

 


